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ABSTRACT
	
	KEYWORDS

	Micro, small and medium enterprises or MSMEs are businesses run by individuals, households, or small-sized enterprises. The classification of MSMEs is usually carried out with the limitations of turnover per year, the amount of wealth or assets, and the number of employees.Micro, Small and Medium Enterprises (MSMEs) are one of the important economic actors in Indonesia. Of the various kinds of MSME entrepreneurs, only a few or a few have identities, and do not have logos such as those found at the Al-Adawiyah Bakery, owner Supra Yudi, which is located on Jalan Patumbak Ujung, Market 7 Deli Serdang. The Al-Adawiyah Bakery business has been established since 2011, has five branches but still not many people know because it does not have strong branding. Alternative sketches by creating a visual identity through elements related to the bakery such as bread, pastry, cream, cupcake, chef's hat. The creation of brand identity is adjusted by the characteristics of the store which includes packaging, employee shirts, dominant design design with brown, green, gray and pink colors.
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INTRODUCTION

Nowadays, a time when creativity is getting higher makes people think of starting a small breakthrough in terms of business. Businesses carried out by creative people which can generate coffers of money or just a hobby. Where by opening a business such as trading or the like can make small entrepreneurs able to pour their creativity. This action can be called a small business or more familiarly called UMKM (micro, small and medium enterprises). UMKM is a business run by individuals, households, or small size business entities. 
From various types of MSME businesses, it can be described such as decoration, fashion, handicrafts to culinary businesses. Culinary business is a business that is in great demand by the community, because eating is a daily necessity. As in the case of one of the culinary small businesses in the form of a bakery. Bread is one of the staple foods that are in great demand by the community. The bakery industry is part of the finished food industry which utilizes wheat flour as the main raw material in the production process. Bread, which was originally known as colonial food in Indonesia, is now increasingly popular in the food consumption patterns of the Indonesian population, especially the middle and upper classes. There are many bakeries scattered everywhere, one of which is a bakery that stands in Deli Serdang, namely the Al-Adawiyah Bakery, which is precisely located on Jalan Pertahanan Ujung, Patumbak Village 1. Al-Adawiyah Bakery sells various types of bread and cakes. one of the best-selling products in the Al-Adawiyah Bakery is brownies and sponge rolls. Al-Adawiyah Bakery has five branches, but not yet widely known to the public. Therefore, the author takes the bakery business as the object of analysis for branding on its logo as a promotional medium so that the Al-Adawiyah bakery can be more widely recognized by the public.
A business definitely needs a brand to introduce a business so that it can be recognized by many people and has a strong characteristic as the identity of the business. The stronger a brand is, the more recognized it will be by the public and able to compete with other brands. Brand itself is currently defined as a self-identity that distinguishes between people, products, and places. While branding is an activity of communication, strengthening, maintaining a brand in order to provide perspective to others who see it. Branding is also a new strategy for companies to gain and retain consumers. There are many benefits of branding, including giving identity to the products or services offered, conveying value, and most importantly establishing communication with consumers. Businessmen are also competing in branding their products or services in such a way as to attract and retain consumers (Ahmad Budi Sulistio: 2021).
LITERATURE STUDY 
Literature study is one of the important things that must be done in research, by including literature study in research, it can provide additional knowledge to the author about the things being researched. Literature study or library research is an activity that utilizes library sources to obtain research data. Strictly speaking, library research limits its activities to library collection materials only without requiring field research (Mestika Zed: 2004).
A. Brand Identity Essentials: 100 Principles for Designing Logos and Building Brands
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Figure 1. The book Brand Identity Essentials: 100 Principles for Designing Logos and Building Brands
This book outlines and demonstrates basic logo and branding design guidelines and rules through 100 principles including successful graphic identity elements, identity programs and brand identities, and all the various strategies and elements involved.BrandIdentity Essentials lays the foundation for brand building, defines the tools and building blocks, and illustrates the construction of strong brands through world-class design examples. A one-stop reference for connecting visual design elements for logos with branding concepts.Explores the dynamics of S/M/L (small, medium, and large) identity design: graphic identity, identity program, brand identity.Demonstrates core identity design principles through a clear organizational structure and a wide range of resources and examples.BrandIdentity Essentials celebrates well-executed brand programs and great value.
This book is needed as a guide for logo making as the purpose of conducting research on the case taken by the author.With this book, logo making is more directed and correct, so that the author can create a logo that is in accordance with the elements and rules of design.Produce a logo that can be used as a visual identity in the brand raised by the author.


B. Graphic Design Basics
[image: ]
Figure 2: Basic Graphic Design Book

This book contains design elements, one of which is layout. This book explains the meaning of layout, making layouts, how to create various layout formats and their characteristics. Not only that, this book explains image formats, typography, nirmana to design principles. In typography material, it explains the development of letters, the basic principles of typography design to explain the physical character of letters. For the nirmana and design principles themselves explain what the definition of nirmana is, explain the elements of design, design principles, how to make a good layout composition to design a poster.
The usefulness of this book itself for the proposal is to remind the author to do the design correctly, in accordance with the design elements that have been studied, the principles of design, up to the use of typography in the design that must be appropriate, not to make the design look contrasting not suitable. Therefore, the author really needs this book in the process of making designs from research results.

C. The Guide To Great Logos
[image: ]
Figure 3. The Guide To Great Logos Book
This book explains that logos are needed by many people. this book explains in detail the creation of logos, starting from making a great logo, things that should not be done when making a logo, logos that should be avoided, creating text-based logos, creating icons from logos, illustrating logos, how to create new logos and also informing that the logos we make must be given protection by making copyright to making trademarks. not only that, there are also many guides on color, ranging from full color vectors to black and white bitmaps.
The logo is the most important thing in this research, with this book really helping the author to make a logo properly and correctly. As contained in this book, this book is a book that discusses logos, 	starting from how to create a logo, placing the right text, to implementing color at the end of making a logo. How the logo conditions in full color to only black and white.

D. Photoshop CS and CC for Beginners

[image: ]
Figure 4.Photoshop CS and CC Book for Beginners
Photoshop is a proven software that has been used for thirty years by professionals in various fields, ranging from photography, graphic design, layout, offset printing, website design, and so on.Therefore, you can earn a lot of money from Photoshop because there are many jobs that you can do at once.Therefore, it is better for you to master Photoshop early on. This book explores the steps to using Photoshop CS and CC. For those of you who use old computers, you can learn Photoshop CS. As for current computer users, then you can use Photoshop CC. So this book is for everyone regardless of how sophisticated your computer is. The discussions are a mix of exercises and references. You'll read the steps to create a creation while in a different chapter, you'll find a complete reference on tools, filters, selections, and more.
For Photoshop itself is the software that the author uses as a medium to create a logo that has been determined as the main result in the research that has been done. Not only logos, other supporting media such as brochures and banners will also be created using this Photoshop software. This book is very important as a guide for the author, even though the author can already use photoshop software well.

E. The Effect of Product Design, Packaging Form and Packaging Material on Consumer Purchase Interest
[image: ]
Figure 5. Journal of the Effect of Product Design, Packaging Shape and Packaging Materials on Consumer Purchase Interest
This journal explains what packaging design is, and not only that, this journal also discusses product design, packaging form, packaging materials, and purchase intention. For the product design itself, this journal explains how the packaging design should be made, starting from the size, color, shape, to the material. For the shape, this journal explains that the shape will create perceptions, starting from what the contents look like, and how heavy the product is. The packaging material used must also be adapted to its usefulness. For buying interest itself falls on consumers, whether consumers will be interested in buying after seeing the packaging or even not interested at all. 
	For the author himself, this journal is used as a reference and guide for making packaging 	design. Packaging design must be in accordance with the product being sold, starting from the shape, weight, to the product material. The journal tells things that must be considered when making packaging, it should not be original, but packaging must be adjusted to the product being sold. Because packaging materials will vary for each product according to its needs.
 There are several writings that are references in this research, namely:
F. Choco Bakery Logo
[image: ]
Figure 6.Choco Bakery logo

	The Choco Bakery logo uses a logotype type where the font used is a sans serif type (does not have a sirif at the end of the letter) which looks firm so that it makes it easier for visitors to read and remember the logo.Although it emphasizes the logotype element, using a typeface like this gives a minimalist and simple impression so that it still looks attractive.The use of brown color in the word Choco certainly makes the meaning of the word itself clearer, namely, Choco which means chocolate. In addition, the use of light brown color on the outline of the word Choco adds a minimalist and elegant impression. For the word Bakery itself uses a red color which makes the logo more vivid and easily visible to consumers.
G. Packaging of Bolu Stim Menara Medan
[image: ]
Figure 7: Packaging of Bolu Menara
The packaging design on the sponge tower itself is rectangular. The product presented is long, so as to produce a packaging shape that matches the shape of the product. In the middle of the packaging shows the product inside. The color on the packaging adjusts to the color of the logo created. At the top of the packaging displays a little blue, designers like to show the color of the sky which is very identical to the high tirtanadi tower in Medan. For the overall color using white.

RESULT AND DISCUSSION
A. Products
[image: ]
Al-Adawiyah Birthday Cake
[image: ]
Figure 9: Al-Adawiyah Brownies


B. Design Framework
The design framework consists of three stages: pre-design, design, and standardization.
a) Pre-Design Stages
Before carrying out the branding process, concrete data is needed about the MSME business that will be branding its logo in order to determine the concept of the logo to be created.  Such as conducting research by interviewing directly in the field with shop owners, and analyzing the store by looking at the logo design, packaging, to the use of colors in the store.
b) Design Stages
At this stage, it starts with starting to make alternative logo design sketches, digitizing the selected logo design, and selecting colors that are suitable for the logo of the MSME that will be branded. 
c) Completion / Post-Production Stages
At this stage, the author has completed the process of branding Al-Adawiyah Bakery & Cake Shop. The author conducted an exhibition to complete the final stage of branding Al-Adawiyah Bakery & Cake Shop.

C. Al-Adawiyah Bakery
Toko Roti Al - Adawiyah Bakery & Cake Shop is one of the bakery businesses in Medan which was founded by Supra Yudi since 2011. As in bakeries in general, Toko Roti Al - Adawiyah Bakery & Cake Shop provides many variants of cakes and breads. Toko Roti Al - Adawiyah Bakery & Cake Shop offers economical and pocket-friendly prices, consumers can already enjoy premium quality cakes and breads with delicious flavors. Until now, Al - Adawiyah Bakery & Cake Shop already has five offline bakery branches, one of which is located on Jl.Pertahanan at the end of Patumbak 1 village.
D. Object/Theme/Concept
The object that will be carried out in the branding process is a bakery. The selected logo will represent the characteristics of the Al-Adawiyah Bakery. The branding process aims to strengthen the identity of the Al-Adawiyah Bakery MSME so that it can attract consumers to be interested in visiting and buying products from the Al-Adawiyah Bakery.
E. Target Market
At this stage the author determines the target audience of the visual identity branding as a promotional media for Al-Adawiyah Bakery, starting from demographics with an age range of all ages, from children to adults focusing on people in Medan City and outside the Medan City area who like bread and cakes.
F. Logo Concept Review 
[image: ]
Figure 10. Mind Mapping


a) Shape
The shape of the logo that will be created takes from several supporting elements such as cake, bread, cream, cupcake, chef's hat that illustrate the identity of a bakery business.
b) Color
The color choices used in the Al-Adawiyah Bakery logo are brown, green, pink, yellow, and white, which are colors that are identical to bread with the use of colors in the container. In addition, the selection of bright colors also aims to give a bright, colorful, aesthetic impression on the logo.
c) Font
The font used in the logo that has been created is San Serif font type.
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Alternative Logo
	


H. Digital Alternative Logo
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Figure 11. Digital Logo Alternative



I. Selected Logo
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          Figure 12. Selected logo


J. Logo Philosophy
	The logo concept is formed from elements incorporated in the cupcake shape in mindmapping, the shape of a woman expressing the name Al-Adawiyah which is synonymous with women, for the color itself using brown taken from the dominant brown color of bread.

K. Color
[image: D:\zstudio\GUIDE BOOK FIN\y.jpg]
Figure 13. Color Pallate


L. Typeface
	As with color, typeface is very important for logo creation, as for the typeface that the author uses in the logo is Gill San Ultra Bold Condensed.
[image: D:\zstudio\GUIDE BOOK FIN\FINNN\j.jpg]
Figure 14. Logo Typeface


M. Implementation Media
[image: D:\ZLAPORAN\media imple.jpg]
Figure 15: Implementation Media

CONCLUSIONS

The process of designing a brand identity is a very long process, starting from research into the field, designing creative ideas by making mind mapping, after that designing a logo through alternative logo designs which were finally chosen to be one to make a logo for the Al-Adawiyah Bakery. After carrying out the various processes above, the process still continues by inserting the logo that has been created into several implementation media that are in line with the store, logos that are applied to implementation media in the form of packaging, paper bags, menus, and others. After the process is complete, the visual identity that has been created can be used by the owner of the Al-Adawiyah Bakery. The colors found in the logo that have been created are brown, green, gray, and pink.
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